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MESSAGE FROM DAVID GILBERT

2022 was a new beginning for the travel and tourism industry, which infuses money into
the economy and contributes to positive perceptions of the city as a place to live and work.

All key performance indicators experienced significant growth for a second straight
year, with total visits increasing by 12% and direct spending growing by 19% (a growth
rate that outpaced both state and U.S. domestic travel spending increases). This surge
brought direct spending to 101% of 2019 levels. When looking at the past 10 years
(2013-2022), visitation is up nearly 11%; direct spending is up 31%; employment
income has grown by a staggering 61%; and taxes generated have increased by 53%.
These are strong gains that speak to the power and resilience of the industry.

In 2023, our industry and organization are moving forward at full strength. Destination
Cleveland, as the steward of the travel and tourism industry, remains steadfastly
committed to leading the industry to its pre-pandemic success levels as quickly as
possible. Through collaboration, our visitor economy can and will contribute to the
region’s long-term equitable growth.

A summary of the economic value of travel and tourism to Cuyahoga County in 2022 can
be found below.

D,

David Gilbert, President & CEO of Destination Cleveland



VISITS: 17.9+ MILLION

Total visits to Cuyahoga County increased 12% from 2021 to 2022. This outpaced
both U.S. domestic (11%) and Ohio (6%) visitation growth. 2022 visit volume
reached 92% of 2019 visit levels.
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DIRECT BUSINESS SALES: $6.4+ BILLION

In 2022, visitors to Cuyahoga County contributed $6.4 billion in direct spending
to area businesses. This represents an increase of 19% in direct sales from 2021,
which is greater than both state (13%) and U.S. domestic (6%) travel spending
increases. Direct spending has recovered to 101% of 2019 levels.

Direct Business Sales

2019 2020 2021

I Direct Business Sales (billions of dollars)

ECONOMIC IMPACT: $10.6 BILLION

Total economic impact of Cuyahoga County’s travel and tourism industry increased
by 14% in 2022, surpassing 2019’s impact of $9.7 billion.
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TRAVEL & TOURISM EMPLOYMENT:
69,000+

Travel and tourism supported 69,184 direct, indirect and induced jobs,
representing one of every 14 jobs in the County. These jobs generated $3.5 billion
in household income for locals. 2022 industry employment reached 99% of

2019 levels, outpacing recovery in Ohio (95%) and slightly trailing U.S. travel job
recovery (102%).
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TAXES GENERATED: $1.5+ BILLION

Visitor-supported spending, jobs and business sales generated $1.5 billion in tax
revenue. This revenue represents an average savings per household in Cuyahoga
County of $1,330 toward state and local taxes.

Taxes Generated
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2022 BOARD OF DIRECTORS

BRUCE AKERS
Former Mayor, City of Pepper Pike

DR. LAURA BLOOMBERG

President, Cleveland State University

BRANDON BRYANT

Partner, Harlem Capital Partners

MICKI BYRNES
General Manager, WKYC-TV

SHELLY CAYETTE
Senior Vice President and Chief
Commercial Officer, Cleveland Cavaliers

BRADFORD DAVY
Chief Strategy Officer, City of Cleveland

ROBERT FALLS
President & CEO, Falls & Co.

ADAM FISHMAN

Managing Partner, Fairmount Properties

DAVID GILBERT
President & CEO, Destination Cleveland
& Greater Cleveland Sports Commission

BILL GRISWOLD

Director, Cleveland Museum of Art

STEVE GROPPE
General Manager, the Westin
Downtown Cleveland

GREG HARRIS
President & CEO, Rock & Roll Hall
of Fame

DAVID HELLER
President & CEO, The NRP Group LLC

ROBERT HILL
Area General Manager, IHG Hotels
& Resorts

MICHAEL JEANS
President & CEO, Growth Opportunity
Partners, Inc.

JW JOHNSON
Executive Vice President,
Cleveland Browns

NATHAN KELLY

President and Managing Director,
Cushman & Wakefield | CRESCO
Real Estate

RON KING
General Manager, Huntington
Convention Center of Cleveland

BRENDA KIRK
TAMMY LEBLANC

General Manager, Hilton Cleveland
Downtown

INDIA PIERCE LEE
Executive Vice President and
Chief Strategy Officer, Cuyahoga
Community College

PAUL MATSEN
Chief Marketing and Communications
Officer, Cleveland Clinic Foundation

DARRELL MCNAIR
CEO/President, MVP Plastics

SAM MCNULTY

Co-Founder, Market Garden Brewery

RANDY MCSHEPARD

Vice President of Public Affairs and
Chief Talent Officer, RPM International
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TANIA MENESSE
CEO and President, Cleveland
Neighborhood Progress

PAT PASTORE
Regional President, PNC Financial
Services Group

JON PINNEY

Managing Partner, Kohrman Jackson
& Krantz

SHAWN RILEY
President, McDonald Hopkins

BAIJU SHAH
President & CEO, Greater Cleveland
Partnership

JASON THERRIEN

President, thunder::tech

JULIE TUTKOVICS

Senior Executive Vice President, Chief
Marketing & Communications Officer,
Huntington Bank

DANIEL WALSH
CEOQ, Citymark Capital

PAT WARD
Mayor, City of Lyndhurst

ERIC WOBSER
CEO, Greater Sandusky Partnership

BRIAN ZIMMERMAN
Chief Executive Officer, Cleveland
Metroparks

ANN ZOLLER

Senior Advisor, Strategy Design Partners
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