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2025
SUCCESS

INDICATORS



BOARD OF DIRECTORS

Dx. Laura Bloombexrg
President, Cleveland State University

Kate Borders
President, University Circle, Inc.

Brandon Bryant
Co-Founder and Partner, Harlem Capital

Matt Budexr Shapiro
Partner & CMO, Ensemble Performing Arts

Micki Byrnes
Chief Communications Officer, Adcom

Kevin DiGeronimo
Principal, Independence Construction

Robert Falls
President & CEO, Falls & Co.

Adam Fishman
Managing Partner, Fairmount Properties

Bill Griswold
Director, Cleveland Museum of Art

Greg Harris
President & CEO, Rock & Roll Hall of Fame

Craig Hassall
President & CEO, Playhouse Square

David Hellex
President & CEO, The NRP Group LLC

Robert Hill
Area General Manager, IHG Hotels & Resorts

Exik Janas
Chief of Staff, Cuyahoga County

Michael Jeans
President & CEO, Growth Opps Partners, Inc.

JW Johnson
Managing Partner, Haslam Sports Group

Chris Kaiser
Executive V.P. & Chief Marketing Officer,
Rock Entertainment Group

Nathan Kelly
President of Real Estate Services,
Playhouse Square

Brenda Kirk
Treasurer
CEO, Little Pink Bird

Tammy LeBlanc
General Manager, Hilton Cleveland Downtown

India Pierxce Lee
Executive Vice President & Chief Strategy
Officer, Cuyahoga Community College

Darxrell L. McNair
President/CEO, MVP Plastics

Sam McNulty
Co-Founder, Market Garden Brewery
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BOARD OF DIRECTORS

Bob Megazzini
General Manager, Cleveland Marriott
Downtown at Key Tower

Tania Menesse
CEO & President,
Cleveland Neighborhood Progress

Tim Meyex
Executive Director, CCCFDC

Pat Pastorxe
Chairman
Regional President-Cleveland, PNC Bank

Jon Pinney

Immediate Past Chairman
Managing Partner,
Kohrman, Jackson & Krantz

Shawn Riley
President, McDonald Hopkins

Baiju Shah
CEO, Greater Cleveland Partnership

Randy McShepaxrd

Vice Chairman

Vice President of Public Affairs
& Chief Talent Officer,

RPM International, Inc.

Jason Therrien
President, thunder::tech

Jessica Trivisonno
Senior Advisor for Major Projects,
City of Cleveland

Julie Tutkovics

Daniel Walsh Jx.
CEO, Citymark Capital

The Honorable Patrick Waxd
Mayor, City of Lyndhurst

Exric Wobser
CEO, Greater Sandusky Partnership

Brian Zimmerman
Chief Executive Officer,
Cleveland Metroparks
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Book your next meeting in Cleveland.
THISISCLEVELAND.COM/MEETINGS
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« Back_to Home

MOVE TO CLEVELAND

> MOVE TO CLEVELAND. LIVE YOUR BEST LIFE.

The Land for Life

ONE AND ONLY ROCK & ROLL HALL
OF FAME FOR ALMOST 30 YEARS,

WITH MORE THAN \L‘
v w&m A STAR-STUDDED
N CEREMONY EVERY
. THREE YEARS.

TECH JOBS IN THE REGION,
CLEVELAND'S TECH FOOTPRINT [
IS GROWING EACH DAY. THAT'S 3 ln

MORE THAN COLUMBUS OR ! N

PITTSBURGH. liksg Orld




2026-2030
STRATEGIC
PLAN

VISION

Everyone loves Cleveland
as much as we do!

MISSION

We are unapologetic promoters of
Cleveland. By attracting people and
connecting them to experiences that
illustrate Cleveland’s diversity,
creativity and contagious
passion, we stimulate
economic growth.
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VISION

Everyone loves Clevelan
as much as we do!

MISSION

We are unapologetic promote
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VISION

Everyone loves Cleveland
as much as we do!

MISSION

We are unapologetic promoters of
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THE CORE OF PERCEPTION

THINK

What people
know & believe

PERCEPTION
OF CLE

The full
picture that
influences
opinions &

behavior

What people
feel &
experience
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BRAG KIT MANUAL

Keep em’ talking about
The Land.

Now that you’ve experienced the
Cleveland Brag Button, that means
you’re a part of Destination Cleveland’s
Brag Movement. You’re an ambassador
for our city now, carrying the message
forward wherever you go.

This toolkit will help you turn everyday
moments and conversations into
opportunities to brag about Cleveland
and help others see it differently.

Remember, the best stories about
The Land come from the people who
liveinit.

#TheLandFORLIFE

THISISCLEVELAND.COM/BRAG

What's Inside & How to Use It

BRAG CARDS

Have you encountered an uninformed friend,
oblivious relative or unaware coworker speaking
unintelligently on The Land? Keep these

cards on you as an easy way to start changing
perceptions one conversation at a time. You're
from The Land. Brag about it.

BRAG PRESS-TO-PLAY BUTTON
Tapit to spark instant Cleveland pride. Hear
CLE voices (you may recognize some) deliver
affirmations and inspiration to remind you of
everything worth bragging about in The Land.
Which is a lot.

BRAG PINS

Pride is contagious. Wear your pins as a badge
of Cleveland pride. Put them on your jacket,
bag, hat - wherever people can see and ask
about them. That’s your invitation to brag.

TOTE “BRAG” BAG

Bring Cleveland with you everywhere. Whether
people see it or hear one of your sick CLE brags,
you’ll start conversations. And that’s what the
Brag Movement is all about, turning pride into
something contagious.

THE CLEVELAND BRAG COACH

Your go-to hype man for The Land, ready to
back it up with proof, pride and just the right
amount of attitude whenever Cleveland takes
a hit. Part strategist, part storyteller, he turns
clapbacks into shareable content and everyday
moments into posts that travel—just type your
request and watch him cook.

#TheLandFORLIFE

THISISCLEVELAND.COM/BRAG

o’

BRAGBASSADOR

#TheLandFORLIFE

THISISCLEVELAND.COM/BRAG

# T heLandFORILIFE
THISISOLEVEL AND.COM/BRAG
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THE CLEVELAND BRAG HUB

Join the Movement

B RAG‘ l N ‘ A community-powered effort that turns pride

The Cleveland Brag Movement is a new way for Clevelanders to
show off The Land. No scripts. No pressure. Just real people
sharing what makes this city worth talking about.

Built on the idea that Clevelanders are our best
storytellers, this movement makes it easy to share at
locals love through simple, everyday actions. From social
contests and tagging visitors to using the Cleveland Brag
Coach, every interaction is designed to turn real moments
into shareable ones.

At events across the city, you’ll even find a life-sized Brag
Button — a bold, interactive experience that lets you press,
record and share your Cleveland brag with the world. Head
down to

for your first opportunity to experience

i ' The Brag Movement in the wild.
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+ Back to Travel Agent

MEET
it CLEVELAND'S

Your Cleveland Brag Coach is here to help you trash talk.

Hype me up about Cleveland Give me a comeback for haters B RAG COAC H

Write me an Instagram caption

Craft a DM inviting my friend to visit Cleveland

ask for a caption...
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BRAG COACH EXAMPLES

Your Cleveland Brag Coach is here to help you trash talk.

Chat with Destination Cleveland

Someone just told me Cleveland is boring. Help me respond with examples of
things to do here that would actually change their mind.

How to use me Hype me up about Cleveland Give me a comeback for haters

Write me an Instagram Caption

I want to say more about why I love Cleveland but I'm not sure how to put it
into words. Help me find the right way to say it.

Cleveland love isn’t a Hallmark card. It’s grit with a heartbeat. It’s the kind

. ¢ . s Tell th this: Cl1 land i 't bori el just 143 o i £ ttenti .
of city that takes a hit, gets up, then invites you to the cookout anyway. £ S 8 il S S MIJERg Sok BRRERREOn

You’ve got the Cleveland Museum of Art when you want your brain fed, a full-on
% : : “ Rock & Roll Hall of Fame day when you want the legends,
If you’re hunting for words, try this: “I love Cleveland because the passion is

and neighborhood hopping
real. People here build, create, and show up for each other. We’re underdogs,

that hits every mood. Want grit and history? Take a guided tour with SEE CLE
(they’1ll tailor it to your time and interests): |

7
innovators, and creative weirdos who don’t need permission to be proud.”

tours or call 080

Then hit a game, grab a Polish Boy,
Want it shorter? “Cleveland made me tougher, funnier, and more loyal. That’s why

I ride for The Land.” Go say it with your chest.

argue Brewnuts vs. classics, and tell them
to keep that “boring” take in whatever city never leaves the couch. Say the word

and I’1ll help you craft the perfect clapback.

Do you want it as a text message? Want a savage clapback or a friendly invite?
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